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ROLE OF TOURISM INDUSTRY IN INDIA’S DEVELOPMENT

M. Gouri Sankar Kumar
Lecturet in Economics | .
Sri V.S.S.C Gowt. Degree College, Sullurpet, SPSR Nellore Dist.

Introduction

Throughout the world, tourism brings money to cities and countries. Tqunsm
also provides jobs for the local residents, further beneﬁting' the dest.matlon. India has
realized the profits available from this sector. Thanks to its growing economy and
promoting itself as a culturally rich and diverse nation, India’s tourism industry now
brings billions of dollars into the economy each year. The growth in the tourism
industry is due to the rise in the arrival of more and more foreign tourists and the
increase in the number of domestic tourists. Words are few to explain the beauty of
India. India is a country with diversified culture and traditions. The natural beauty of
India, festivals, dresses, heritage sites of India are very popular among tourists. These
things fascinate travelers to come here. India has so many scenic blesses places like
Kerala, Darjeeling, Goa, Kashmir, Shimla(I am just having few names) and Manali.
These places are very popular. These places are prime attraction of travelers from across
the world .There are also so many other places worth visiting ., like Delhi KutubMinar
/Agra Tajmahal/Hyderabad Charminar and Salarjung museum /Chennai a city of fine
arts / Bangalore., Known as the Garden City for its lush landscape, lakes and temperate
climate, it aptly represents India’s marriage of past and present,/ kerala known as god’s
own country/ Kolkata was arguably second only to London in administrative importance
in the British Empire. Home of luminaries like Rabindranath Tagore, Amartya Sen,
Mother Teresa, and Satyajit Ray, the city is often referred to as the “cultural capital of
India” etc. The Government of India has established the Ministry of Tourism in order to
boost Tourism in India. The Ministry of Tourism has undertaken many projects to
showcase India as a perfect Tourist destination and create a visitor-friendly image of the
country. The major steps taken by the Government were the Atithi Devo Bhavah
Campaign which gave a widespread message of “honour your Guest as he is always
equivalent to God” and the Incredible India Campaign which was incredibly successful
in creating a colorful and a gorgeous image of our country as a perfect holiday
destination. Dr. K. Chiranjeevi, Hon’ble Minister for State for Tourism (IC) launched
the Ministry of Tourism’s Incredible India 2013 Calendar. The attractive Calendar is
based on the theme “Find What You Seek” as part of Phase 11 of the Incredible India
campaign, which was launched during World [1]. Travel Mart (WTM), London 2012.
This was mainly because of extensive Publicity Campaigns in which the IT industry
played a remarkable role.

Methodology
The present study is based on the secondary data published by various agencies

and organizations. The present study makes use of data and information provided by,
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UNWTO, Ministry of Tourism, Ministry of Statistics and Programme Implementation,
Newspapers, Magazines, Books, Economic journals and Internct etc.

Types of tourism in India

India is a country which witnesses a lot of diversity pertaining to its ccology,
mythology, history, its geographical diversity in terms of mountains, planes and
‘plateaus and also the medicinal diversity teaching us the Science of Life (Ayurveda).
India showcases a variety of tourism options which includes Ecological Tourism,
Pilgrimage Tourism, Historical Tourism, Adventure Tourism, Medical Tourism and an
upcoming Ayurveda Tourism. So, Tourism in India could be broadly classified on the
basis of above mentioned categories.

Ecological tourism

The rich diversity in the flora and fauna with a blessing of the beautiful natural
attractions has encouraged Ecological Tourism in India. The forests cover on the
Andaman and Nicobar islands, Orissa, Meghalaya and the Malabar Coast;the Kaziranga
and Jim Corbette wildlife sanctuaries;the mountain ranges in North India and the Hill
Stations such as Shimla, Kulu, Manali, Ooty;the Paradise on Earth, Kashmir, the
beautiful beaches at Goa and the backwaters of Kerala and much more is nothing but a
feast for all nature lovers.

Pilgrimage tourism

India has a very strong mythological background and is also known as the
LAND OF GODS AND GODDESS. India being the most culturally developed country
and the birthplace of many saints, poets and philosophers has marked growth in
Pilgrimage Tourism since ancient times itself. Kedamnath, Badrinath, Amamath, the
Golden Temple at Amritsar, Dwarka, Dargahs and Masjids at Delhi and Ajmer,
churches and temples at Goa are some of the common tourists’ attractions pertaining to

Pilgrimage tourism.
Historical tourism

India is a land which gave birth to many legendary rulers and warriors creating
a glorious historical background. Every city or place in Ipdia has a story to tell about its
history. The common tourists’ attractions for the same include the Taj Ma}?a] at Agra,
the beautifully carved Ajanta Ellora and Khajuraho caves, the f:orts at Delhl, Rajasthan
and Maharashtra, one of the oldest and historical cities of India “Madurai” and many

more.
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Medical tourism

Medical Tourisim is an upcoming kind of tourism In India. Dl;z to IO\.JV cost and
efficient medication facilities more number of people all ove; ttl:]e o r '(;O?J?Idc;j ln.d'a
to be a better option for medication purpose. The later part of the paper studies Medical
Tourism. 1

Ayurveda and yoga tourism

Ayurveda may be regarded as the “Science of Lifg” whic‘:h was developed long
ago in 600 BC. India has witnessed an overall growth in tourist a.mv‘als due to the
upcoming; Ayurveda Tourism. The state of Kerala in South I'ndla is the popular
destination of Ayurveda Tourism. The main focus of Indian Yoga 1s nothing but simple
‘yogasanas’and meditation which rejuvenates one’s mind, body anq soul. There are
many Ashrams in India encouraging Yoga Tourism. The mountain ranges of the
Himalayas, Rishikesh, Kedamnath, Gangotri of northern India are some of the places
where one can get eternal peace and satisfy their spiritual quest and are the prefect
destinations for Yoga Tourism.

Adventure tourism

Due to its geographical diversity India is one of the finest places for
Adventure To_urism. Mountaineering, skiing, trekking in the ranges of Himalayas,
Camel safaris in Rajasthan, River rafting in the Ganges near Rishikesh, Rock climbing,

Wind rafting and much more of an adventure for every adventure lover is bestowed by
India upon its Tourists.

Sports tourism

‘ Spprts tourism refers to ir_ltemational travel cither for viewing or participating
in a sporting event. Examples include international sporting events such as the

grlp)’(mpicsg world cup (soccer, rugby, and cricket), tennis, golf and Formula | Grand
ix. ‘

Wildlife tourism

Wildlife tourism is the observation

: . of wi - ; sals in thetr
natural environment or in captivit wild (non-domestic) animals 10

and feeding of animals. This form It includes activities such as photography, viewins
. orm of tourism offer tourists customized tour packages

and safaris and is closel iz :

minor forms of tourismyiiZ?Sfi;dtgf with eco-tourism and sustainable-tourism. Other

tourism, culinary tourism and m um tourism, Luxury tourism, Agritourism, G¢*
any more. Tourism is also a profitable industry for the

following sectors: accom i
and confirences, food andlgznggne thr::: 1S, tour guides, recreation, attractions, ever®
» transportation g
1d the travel trade.
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Tourist attractions in India

India is a country known for its lavish treatment to all visitors, no matter where
they come from. Its visitor-friendly traditions, varied life styles and cultural heritage and
colorful fairs and festivals held abiding attractions for the tourists. The other attractions
include beautifulb?aches, forests and wild life and landscapes for eco-tourism; snow,
river and mountain peaks for adventure tourism; technological parks and science
museums for science tourism; centers of pilgrimage for spiritual tourism; heritage, trains
and hotels for heritage tourism. Yoga, Ayurveda and natural health resorts and hill
stations also attract tourists.

The Indian handicrafts particularly, jewelry, carpets, leather goods, ivory and
brass work are the main shopping items of foreign tourists. It is estimated through
survey that nearly forty per cent of the tourist expenditure on shopping is spent on such
items.

Despite the economic slowdown, medical tourism in India is the fastest
growing segment of tourism industry, according to the market research report “Booming
Medical Tourism in India”.

The report adds that India offers a great potential in the medical tourism
industry. Factors such as low cost, scale and range of treatments provided in the country
add to its attractiveness as a medical tourism destination.

Domestic tourism flows in India

Domestic tourism continued to grow at a double-digit rate in 2012. The growth
was driven by rising numbers of people travelling across the country for pilgrimage,
wildlife, sightseeing, photography and adventure sports holidays. Figure 1 shows the
total contribution of travel and tourism to employment. Some of the other factors also
include wider economic growth of the country, rising disposable incomes, formal
employment with leave entitlement etc. Domestic tourism also witnessed growth due to
increased marketing efforts through television commercials, tour operators and agents of
various states highlighting the best tourism experiences on offer. Domestic tourism is
expected to grow at a CAGR of 11% in the forecast period in terms of number of trips.
The number of holiday takers overall is expected to increase at a CAGR of 5%, boosting
domestic tourism. Additionally, disposable incomes will rise, enabling locals to take
more trips annually. Furthermore, the weakness of the Indian rupee against the dollar
and other currencies will encourage locals to take trips within the country, where their
purchasing power will be stronger. (Over 30% Indian tourists are Gujqrat’s: Tourism
Mministry) Gujarat comes in ninth place when it comes to attracting tourists from other
Indian states and it is nowhere among the top 10 with regards to foreign tourist visits.
However, the state takes the top slot when it comes to travelling outside, be it within the
country or to international locations, followed closely by Maharashtra. Both, Gujarat
and Maharashtra are front runners for offering tourists to domestic and international

S ——
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om India visiting domestic as well as internationg]

destinations, nearly 30-40 per cent are from Gujarat. C((])pst(ilcrlr{g (?"5 P ehnchant of
Guajarati’s for travel, Gujarat Chief Minister Narepdrq Modi had sai 9’“"8 IS Visit to
West Bengal, “Gujarat was never a tourist destmqtlon, but Guajarzlttl S are th<? best
tourists.” Apart from Gujarat and Maharashtra, Delhi and West Bengq send' the highest
number of tourists to various outside destinations. According t'o tqunsrp ministry data,
the number of outbound tourists from India to international destmz'xtlpns increased by 6.7
per cent to 14.92 million i3 2012 over the previous year. The ministry data al§o states
that the total number of domestic tourist visits in 2012 was 1.036 billion, that is to say
over 1.036 billion domestic tourists travelled to different parts of the country during

2012, up from 850 million travelers in 2011.

circuits. Of the overall tourists fr

Impacts of tourism on the economy

Tourism can bring many economic and social benefits, particularly in rural
areas and developing countries, but mass tourism is also associated with negative
effects. Tourism can only be sustainable if it is carefully managed so that potential
negative effects on the host community and the environment are not permitted to
outweigh the financial benefits. Tourism industry in India has several positive and
negative impacts on the economy and society. These impacts are highlighted below:

Negative impacts

1.Undesirable Social and Cultural Change: Tourism sometimes led to the destruction
of the social fabric of a community. The more tourists coming into a place, the more the
perceived risk of that place losing its identity. A good example is Goa. From the late
60’s to the early 80°s when the Hippy culture was at its height, Goa was a haven for
such hippies. Here they came in thousands and changed the whole culture of the state
leading to a rise in the use of drugs, prostitution and human trafficking. This had a
ripple effect on the country.
2. Increase Tension and Hostility: Tourism can increase tension, hostility, and
suspicion between the tourists and the local communities when there is no respect and
understanding for each other’s culture and way of life. This may further lead to violence
and other crimes committed against the tourists. The recent crime committed against
Russian tourist in Goa is a case in point. )l
3. Crea%ing a Sense of Antipathy: Tourism brought little benefit to the local
community. In most all-inclusive package tours more than 80% of travelers’ fees go to
the airlines, hotels and other international companies, not to local businessmen and
v«(o'rkers. Moreover, large hotel chain restaurants often import food to satisty foreign
visitors and rarely employ local staff for senior management positions, preventing logal
farmers and' workers from reaping the benefit of their presence. This h;sp often cr;ted a
sense of antipathy towards the tourists and the government .
4. Adverse Ef_fects on Environment and Ecology: One <;f the most important adverse
effects of tourism on the environment is increased > ity 0
the ecosystem in each tourist locality., 1 . pressure on the carrying capa ey
ality. Increased transport and construction activities led

samprsmsem oo e
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